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ABSTRACT

Title of Independent Study Legal Measures on Duty Concerning Disclosure
of Legal Relations between Social Media

Influencers and Product Advertising

Author Miss Maytinee Kongsakworavet
Degree Master of Laws
Year 2022

This independent study is to learn the meanings and the concept of duty
disclosure in legal relations between social media influencers and the advertisement,
study the comparison of the legal measure of the duty disclosure in legal relations
between the social media influencers and the advertisement in foreign countries and
Thailand, analyze the problems of duty disclosure of legal relations between the social
media influencers and the advertisement for summarizing and suggesting the duty
disclosure of the legal relations between social media influencers and the
advertisement in Thailand to be more appropriate and consistent with foreign
countries.

According to the study, it is found that the law should be amended in the
section 22 of the Consumer Protection Act B.E. 2522 by providing the exemption any
statement that connote the legal relations between the content creator and the
advertisement which is unfair to the consumers. The committee on the advertisement
should exercise the power according to the section 26 of the Consumer Protection Act
B.E.2522 in announcing the committee on the advertisement to order the content
creator in terms of using the advertisement in public particularly online channel which
have the legal relations of the trademark in either way such as the financial supports,

free trials, products for sale promotions, or being a partner with the brand creator.



(6)

Those should have the statement directed on the left side under the name of content
creator; besides, the statement is able to use in Thai language as “laiweaun” or English
as “Advertising”. It should also specify clearly that the committee on the
advertisement is an agency to examine the legal relations between the social media
influencers and the advertisement. In addition, it should amend the section 47 of the
Consumer Protection Act B.E.2522 in regard to the exemption of the usage in any
statement that might cause misunderstanding as to the origin, condition, quality or
quantity of, or other essential matters concerning shall be liable to imprisonment for
a term not exceeding six months or to a fine not exceeding ten thousand Baht or to
both. This is for allowing the Consumer Protection Act B.E.2522 will be able to
effectively protect the consumer in the duty disclosure of the legal relations between

social media influencers and the advertisement.



