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The purpose of this independent study is to research on the legal measure on
outdoor advertising billboard tax collection in Thailand, including the origin of such
problem, impacts, and legal measures on the outdoor advertising billboard tax
collection of some foreign countries which are France, Japan, and United States of
America. |, the author of this independent study, compared the legal measures in these
countries with the legal measures in Thailand, using them as models for making our
legal measures more effective in practice.

Based on the study, | found that there were some problems on the provisions
in the Signboard Tax Act B.E 2510, Section 6 and Section 7. The problems were caused
by the provisions with unclear scopes or that do not cover several situations, or is not
corresponding to the tax collection in a practical way. As a result, there were a lot of
problems with outdoor advertising billboard tax collection, especially with the
interpretation on the types of outdoor advertising billboards. Since the types of
outdoor advertising billboards could be interpreted in many ways, there are confusions
and uncertainty in tax assessment. Additionally, there are legal loopholes which allow
the taxpayers to be exempted from tax collection or paying tax less than they are
supposed to pay. Furthermore, the tax rates of each outdoor advertising billboard
types are different considerably, causing the unfairness or even disputes between the

tax officials and taxpayers. Overall, this make the outdoor advertising billboard tax
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collection not as effective as it should be and thus affects the revenue of the local
administrative organization. The insufficient revenue caused the local administrative
organization to be unable to fully develop the city and provide the public services to
the people. Thus, such problems should be handled by revising the current provisions
to make the law corresponding to the change in society. In addition, Signboard Tax Act
B.E 2510 has not been significantly revised to keep up with the current society for a
long time. Although, there were some minor revisions such as the revision on outdoor
advertising billboard tax rate, which is not really a revision on the provision. The
suggested revision also aimed to prevent the taxpayer from finding the legal loophole
or avoiding the outdoor advertising billboard tax. | would like to note that this study
only focuses on the business owners who uses the outdoor advertising billboards.
According to such problems, | suggest the solutions, which is to revise Signboard
Tax Act B.E 2510, Section 6 and Section 7. Regarding the provisions, the “outdoor
advertising billboards” should have a clearer definition. Also, there should be
additional provisions on the type of the outdoor advertising billboard taxes and the
tax rates in outdoor advertising billboard tax collection. Such revision and additional
provisions will bolster the legal measures to handle the current problems, including
preventing the problems from occurring in the first place. Besides helping the private
sector or business owners in paying the outdoor advertising billboard tax correctly and
preventing the tax avoidance, the effective outdoor advertising billboards tax
collection does indeed financially help the public sectors or local administrative
organization. If the provisions still remain unclear, there would be more tax avoidance
or, in case of private sectors, the tax burden will be transferred to the customers who
would indirectly pay this kind of tax instead. Lastly, it is worth noting that the revision
will create the better effectiveness and fairness in tax collection to all the taxpayers

as well.



