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In today’s society, the rapid advancement of technology is evident. By
marketing via online influencers who recommend and communicate products to
consumers, a new form of advertising information has emerged and is currently being
presented. According to the current situation, the contract between online influencers
and the brand owner raises a number of legal issues. Using a comparative law
methodology, this independent study seeks to examine legal measures and propose
guidelines for protecting consumer rights from advertising via online influencers.

The study findings indicate that the Consumer Protection Act of 1979 plays a
crucial role in protecting consumers' advertising rights. Nevertheless, the content
exclusively depicts several advertising messages that possess the capacity to result in
consumer inequity. The section lacks explicit mention of the requirement to identify
the legal affiliations between internet influencers and the owners of the products or
services they promote. Furthermore, there is a lack of clarity on the interpretation of
these provisions in relation to the requirement of disclosing information pertaining to
online influencers.

After completing a study and comparative examination of the legal frameworks
in the United States and Australia, it was discovered that both nations have enacted
comprehensive and appropriate regulations concerning advertising. The a

forementioned laws pertain to the implementation of explicit responsibilities for
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influencers on digital platforms to disclose their contractual affiliations with brand
owners. Additionally, they outline guidelines for agreements between influential
individuals on digital platforms and brand owners of goods or services. Hence, it is
apparent that the legislative measures enacted in these countries demonstrate ample
capacity to accommodate the changing dynamics of modern society.

The study proposes that Thailand should strengthen its legal framework
through the implementation of legislative requirements in order to achieve improved
clarity and consistency. This would entail the provision of precise and consistent
interpretations of rights and obligations pertaining to certain activities engaging online
influencers, along with the establishment of relevant guidelines. Moreover, it is
advisable that a regulating entity, such as the Office of Consumer Protection Board
(OCPB), develop inclusive criteria with the objective of protecting consumer rights

within the realm of online influencer advertising.



